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Dear Advertising Manager;

I would like to take this opportunity to familiarize your company with The NEW KGRE Radio, Tigre 102.1 FM.  I am sure, that with the appropriate advertising, geared to the Hispanic population, your business traffic will increase and you will exceed your 2010 sales goals.

Advertising is one of the most essential tools to assure the success of any business.  Advertising with KGRE Tigre 102.1 Radio will expose your company to an all too overlooked portion of the buying market.  Over 46% of Weld County alone is Hispanic and KGRE Tigre 102.1 Radio covers the Northern Colorado area.

I will work with your company to prepare a script and presentation to put your products and services in the best light.  I will also develop a marketing proposal to reach this target market with maximum effectiveness and minimal investment.

Thank you for your time and also for your anticipated participation,

Sincerely,

Lindsay Salazar

Marketing Consultant/ KGRE Radio

(970) 356-1452

(970) 397-1327 cell

lindsay.salazar@tigrecolorado.com
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FORMAT DESCRIPTION
· With a contemporary mix of today’s hottest Regional Mexican hits, and yesterday’s favorites, KGRE “Tigre 102.1 FM" targets young, more affluent Hispanics between the ages of 18 and 49.

· Included in Tigre 102.1 FM’s music mix are: Norteñas like: Los Tigres del Norte, Ramon Ayala, and Los Tucanes de Tijuana; Bandas like: Banda El Recodo, Banda Maguey, and Banda  La Llegadora; The best Ranchero artists like: Vicente Fernandez, Joan Sebastian, Juan Gabriel, Alejandro Fernandez, and more. Also included in the mix are the hottest Grupos like: Kpaz de la Sierra, Bryndis and Horoscopos de Durango .

· KGRE “Tigre 102.1 FM" broadcasts a maximum of twelve commercial units per hour, ensuring your message will be heard without a lot of “clutter”.

· KGRE’s on-air shows and programs feature seasoned professionals that build a one-on-one relationship with our listeners.
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Why is Spanish-language Radio so important in Reaching the Hispanic Community?

· 50% of U.S. Hispanics speak Spanish all or most of the time; 

     88% speak Spanish at least some of the time.

· Commercials in Spanish are 61% more effective at increasing

     awareness than those in English.

· Commercials in Spanish are 57% more likely to be recalled than those in English; commercials in Spanish are 4.5 times more persuasive than those in English.

· 69% of U.S. Hispanics believe they get more information about a product when it is advertised to them in Spanish than in English.

Source: 2006 Simmons Research; 2006 Roslow Research Group, Spanish  v. English ad Effectiveness among Hispanics. 
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In case you haven’t noticed, according to the U.S. Census Bureau Latinos are by far the largest minority within the Northern Colorado population. Tigre FM’s signal serves more than 600,000 of these Hispanics. This groups’ buying power is projected to exceed 10 billion dollars this year. 

"The Hispanic market is so big and it's growing so fast, you're going to see more and more new attempts to reach that community effectively," said Fran Kelly, president of Boston agency Arnold Worldwide and co-author of The Breakaway Brand.

Spanish-language marketing was forecast to grow by 12.9 percent last year, compared with 4.9 percent for all U.S. marketing, said TNS Media Intelligence.

"These are exciting times because there is a lot of room for growth" said Sonja Rubalcava, director of strategic planning for Phoenix- based Arvizu Advertising & Promotions.

Source: Denver Post; U.S. Census Bureau
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Companies catering to ever-growing Latino dollar
Alejandro Cortes
January 21, 2008
[image: image10.png]



Despite the divisiveness of illegal immigration in Greeley, local companies are aware of the importance of the Spanish-speaking market and have begun to give it more attention.

According to the U.S. Census, close to 30 percent of the population in Greeley is Hispanic, and about half of them speak Spanish. Although the census reported that the Hispanic households in Weld County had an average income of $37,791 in 2000 -- 23.7 percent less than the $51,809 average income of all households in the area -- their economic impact is still important.

Banks were the first to adopt measures to serve people who only speak, or prefer to speak, Spanish. Almost all have bilingual workers and advertise in both languages, and other businesses have begun to follow their lead.

"We at the Greeley Mall understand the importance of the Hispanic dollar in the community," said Randy Berman, general manager of the Mall. "(They) are important to us and we recognize there is a significant Latino market in the Greeley area."

According to a study by the Northern Colorado Communications Group, 83 percent of the area's Latino population prefers to shop in Greeley.

"That's why we will continue to market to this group using various channels to gain that Hispanic dollar," said Berman.

*Source: Greeley Tribune
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HISPANIC MARKET OPPORTUNITY
A review of the Weld County Hispanic Market
2nd Largest in Colorado                                         Household Income
Only in the Denver metropolitan area                       Weld County Hispanic 

there are more Hispanic residents                              Households earn a

than in our County.                                                    Median of $25,000

                                                                                   Per year.

Population Doubling     




      


The Weld County Hispanic Population

    $19.5 Million 


has increased by 56% since 1990

   Weld County Hispanics

population is expected to double by the

   Have $19.5 million buying

year 2020.




   Power.


Young Market




   Country of Origin

Eighty-nine percent of Weld County

   Of Weld County 

Hispanics are under 49 years of age.

   Hispanics, 64% were

   Born outside the U. S.

Larger Families



   98% of these Hispanics

Weld County Hispanics have larger                        Were born in Mexico.

families with 60% of households

comprised of five or more people. Larger 
   Spanish Spoken at Home
families are found in younger households
    Spanish is the language of

and are more common among foreign

    Choice in Weld County

born residents. Larger households 

    Hispanic households. 40%

consume more products and services.                   Speak exclusively Spanish

        

    At home. An additional                                                                             

    20% speak Spanish with 

    Some English.
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REMOTE PACKAGE

********************

KGRE Remotes provide you with the perfect opportunity to attract quality customers to your place of business. Crowds of over 100 people are not unusual and here is why:

1.- Music, Food, and entertainment for two hours.

2.- KGRE giveaways: Station T-shirts, CDs, cassettes, posters, balloons,   

     food  and beverages. 

     And “Tony the Tiger” (our mascot) etc.

3.- 36 30 second promotional announcements one week prior to the 

     event.   

4.- One KGRE personality broadcasting live from your business four     

     times an  hour inviting listeners to the event and promoting your   

    “specials of the day”.

No wonder our listeners love our remote “fiestas” and more important, they buy our customers products and services on the spot.

KGRE remotes make your store name prominent to hundreds and hundreds of motivated consumers who will keep coming again and again to take advantage of your goods and services.

Your investment: $2,500.00 with DJ or $3,000  with a live band

(Single Hours at $1,000 each)  --  Net to Station

PRICES EFFECTIVE Jan. 1, 2010 AND SUBJECT TO CHANGE.
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INTERNET RATE CARD

Per Month
Advertiser Coupon (click and print)                                 $900 

Web Page Ad 
(sponsorship image ad on a single page)                           $900

Video commercial (30 seconds)                    

     $900

Classified with photo                                                           $500

Classified without photo                                                     $400     

Link                                                                                      $175

Image*                                                                                  $100
Includes monthly Website Maintenance

*Image includes Photo, Graphic or Logo
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Rate Card 
TIME CLASSIFICATIONS:

AAAA
MON-FRI
6 A.M. – 10 A.M. & 3 P.M. – 7 P.M.



SAT

6 A.M. – 10 P.M.

AAA

MON-FRI
10 A.M. – 3 P.M. & SUN 6 A.M. – 7 P.M.

AA

MON-FRI
7 P.M. – 6 A.M.

A

MON-FRI
12 A.M. – 6 A.M.

AAAA
---------- $50.00*

AAA

---------- $45.00*

AA

---------- $40.00*

A

---------- $35.00*

NOTE:
:60 SECOND SPOT RATE IS QUOTED IN ALL TIME SLOTS AND PRICE LISTINGS.  :30 SECOND SPOT RATE IS 85% OF APPLICABLE :60 SECOND RATE.  NEWS AND OTHER SPONSORSHIPS QUOTED UPON REQUEST.

*Rates are NET to station.  If agency commission applies, add 15%.

PRICES EFFECTIVE JANUARY 1, 2010 AND SUBJECT TO CHANGE.
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